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BRAND IDENTITY

Welcome to the GETCO, Brand Guidelines. The purpose of this document is
to maintain consistency across all communication touch points of the brand
and to inspire creativity when using the brand.

Using our brand correctly is very important to us, so please refer and adhere
to this guide whenever you create any brand assets.
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2. Color palette
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PRIMARY LOGO PRIMARY BRAND
Our logo is the cornerstone of our identity and
influences our brand system. From colours to the fonts 2

our distinctive logo device provides the iconic brand
style. Our name, in bold capitalised type, incorporates
a stylised infinity symbol as the basis for CO, element.
This landscape primary logo never changes and the
logo cannot be used in any other colour combination.

LOGO VARIATIONS FULL COLOUR REVERSE COLOUR

The positive and reversed inline brand is to be used
mainly on white or teal background. Mono variations
are only to be used in particular cases such as: 2

background colour doesn’t provide enough contrast to
the brandmark colours.

MONO BLACK MONO WHITE
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LOGO VARIATIONS

Logo variation in portrait or symbol version of logo to be

used primarily for social media profiles.

LOGO USAGE
AND RESTRICTIONS

The clear space around the logo has been established
to avoid crowding. The space is determined by ‘X’ with
‘X" equal to the height of half the word ‘GET’in the stan-
dard logo. Please note that the isolation zone shown
here must be seen as a minimum but can be greater.

BRAND IDENTITY
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MINIMUM LOGO HEIGHT

G E I w 10mm / 40pixels GET
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BRAND IDENTITY

COLOUR PALETTE

Our core colours are an anchor for our brand, building
consistency and recognition. These four tones of help to
harmonise the relationship between the red of our logo
and the‘old’ orange tab.

Our Core Colours are used primarily in our Dynamic
Tab device. However, we also use our Core Colours

in headline text, layout backgrounds and graphics,
providing a visual link back to the Dynamic Tab device.

BLUE

CMYK 87 57 33 12
RGB 44 97 127
WEB  #2C617F

TEAL

CMYK 65 0 27 0
RGB 68 193 195
WEB  #44C1C3

GOLD

CMYK 5 23 57 30
RGB 178 147 9
WEB  #B29360

BRIGHT BLUE

CMYK 80 30 10 0
RGB 15 144 192
WEB  #0F90C0

GREY

CMYK 0 0 0 70
RGB 109 110 113
WEB  #6D6E71

BLACK

CMYK 0 0 0 100
RGB 0 0 0
WEB  #000000
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KEY FONT

Our typography does more than transmit words.

It helps to instill those words with the spirit and
character of our brand, presenting GETCO, as a
research organisation focusing on the future.

ADDITIONAL FONTS

BRAND IDENTITY

LOGO FONT

NOVA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

I@#SH & (—+}{:"?><.

DOWNLOAD FONT
HTTPS://WWW.BEHANCE.NET/GALLERY/43479383/NOVA-FREE-TYPEFACE

PRIMARY WEB / PRINT CONTENT TYPOGRAPHY

NUNITO

ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

I@H#SWARX*()_+}H:"7><.

DOWNLOAD FONT
HTTPS://FONTS.GOOGLE.COM/SPECIMEN/NUNITO

SECONDARY WEB / PRINT CONTENT TYPOGRAPHY

LATO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

l@#$%N&*()_+}:"?><.

DOWNLOAD FONT
HTTPS://FONTS.GOOGLE.COM/SPECIMEN/LATO
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BRAND IDENTITY

BUSINESS CARDS

Standard business card size printed full colour dou-
ble-sided on 400gsm matt stock.

LETTERHEADS

A4 Letterhead design below shows printed version with
a background design. Background design not used on
Word template for e-letterheads.

FRONT

ARC CENTRE OF EXCELLENCE FOR GREEN
ELECTROCHEMICAL TRANSFORMATION
2 OF CARBON DIOXIDE

BACK

w
ES GETCO2.0RG
PERSON NAME 3
Title
E Email
The University of Queensland P Phone H.
Brisbane QLD 4072 Australia M Mobile Australian GOyEfTEnt
Australian Research Council
90mm
FRONT BACK

GETCO2.0RG

PHONE
GENERIC EMAIL

Ty —
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WEBSITE DESIGN

To the right area selection of page designs from the
website. The website, developed in WordPress, has
pre-built themes for particular pages and posts to
ensure design styles and layouts maintain across pages

throughout the site.

See site administrator for access details.

BRAND IDENTITY

HOME

Turning a crisis into an opportunity

Our Research

Monbrasa Chancaratin iy Vs cproucts o frmic s, s
Ceommion o/ )

& A successful workshop sets
GETC

o
2023 Australian Museum

GENERIC PAGE

WHY GETCO2?

The World is experiencing increasingly severe extreme weather events - droughts,
bush fires and floods due to climate change. Achieving net-zero emission of carbon
dioxide (CO3) by 2050 will be critical to limit the dangerous impacts of climate change.

Nanufscuing g5

€O utiisationis essentia for decarbonisation

Electrochemical conversion of CO is commercialy attractive

Principtes of CO lectrlysis

Ex 2l 4

€>¢

| virsne ,?s,

fotocturanivest-wimten

Join our Mailing List

NEWS POST

Dr Fengwang Li awarded the 2023 Australian Museum Eureka
Prize for Outstanding Early Career Researcher

Recent News

© Dr Fengwang Li awarded the Registrations now open: A successful workshop sets >
2023 Australian Museum _ International Symposium on-_ the stage for GETCO2.
Eureka Prize for Outstanding Groen Transformation of -

Join our Mailing List

N )
D

12




GETCO, BRAND IDENTITY

BRAND
APPLICATIONS




GETCO, BRAND IDENTITY

PUBLICATIONS REPORT COVER REPORT INSIDE

ARC CENTRE OF
EXCELLENCE FOR GREEN

TRANSFORMATION OF
CARBON DIOYIDE

GETCO2.0RG

Bus fictotatur Iliquam
ut es volessitio

Untur as ipsam eumaui reperum ipid expel

acest explabo rporum qui temaque nciis
aut laboriati tibearum nos

stincit officae eun facestrum, alis dollor
miliquo ssitatem di offic to te laborporum
nihit re quo beatquuntiam faccumaui re
volupta tasit, od et mos modicitiur ant
pratur, omni occum ullabore mo ium istis
as asinullorem estio con comni nis quaspit
lam, conessi mendaes ersperi scitian distia
velenim lab ipsam quia ant vends aut
omnitat emoluptaepra quis velend ditature

ad que moluptat. Delit officiet auditiis
venis experferio eos evenia int ipsant
estrum aborisquis que laccum volum que
vel magnatur?

Henimodipis nis solectes everferempor sae
libusandit odignienim est, simi, ut pro vit
dem doluptam serume prem. Lestrum am
undire sa seque la doluptat pe nus, ipsant

Qui
cores et et evelitlab ipsa sincia vellant aris
et res ex et occabor esseque consequam
ra quatum fuga. ltatur aut ellaborrum dis
sant et verum liquid eicia aliquis estotat

t

a nobisciis nis de volupti
dolorro eraturem landell oresto vid quamu-
sapero dolor sin etusam repres as provit,
totam consed ut hillberae. Itaestiosto
officabo. Et eum quidenit et officiisque ne-

rem. Everisit volupta sitam ut entiaes sit
expliquis commo bea consequ isimint.

Aboressunt lantorrum et occum aut ut
quiduci comnia qui occae quae. Unt pa que
doluptatiam latis dolum, qui quaepudam
utemporem es eum voluptum ipsantis
modias ametur acerum quam et, ut as

cum quod necullam,
as maionesci beariosapis event doluptat
quam facepud icatur? Nemqui derspid qui
berorum explia conet aut arunt, offic tent
harum cor molorem s ab iunt as exerovi
tatur, similiam nobit lab incto modite
magnati storpor epudande nus eariam,
ommos aborit, cume praectur?

ur, ad que nonsequi vitemqui derchitas

Ciam maximus,
nonet, tesenesti di omniae porios dipsa

nonsequis etur rent, cus et minte
none dolut quis et quatas endam, qui
corpore dellentiat quoditaerum et
autat eostiur maionsequi beatus.

Ihic torepta quiduciis inverum, num
explatibus moluptatios est alitate

1on consequis sundae nem atia velis
digninil incturessi blatem qui cuptat.
Igenimi, quia simagniam volum
reped ut i, si atur? Quibusto bea
doluptatur? As nia dolorporum vollit
earchil excepra velluptis dolesto taspic
tesentupitior sinctati debit, quodi cus
accum que etur?

Mus. Bit aut fugitis esecest runtium
ulpa sit mi, voluptate officiis

ipsunt laborit latempeliae imagnit
praturiam accumendis aceatet liquatur
assitiam faccab ipsa vit venda dest es
andaestor asperit ionsequam faceped
etvent harum, tor

pedita susam necuste mquidigendis
doluptaspe nemporum rate que pos
non net est lat inis doloriament rem
que verum venet, quas ut quiinvel
magnimi libeaqui aut omnim asimpe
nem fugia autectiostis nonecaectem
aspelibusam, eostotatur aces idus

ex enda volores editatur, aped quidi
dolum laut quis magniet atium eaqua-
met et eat. Pudanias dollabori dolorer
upiendu ntiatempore, quis corruptatio.
Ximin pratemp ostrum sanient.

Rovitatur, optam, ut quodio volum
‘eum sime pre rem erumaqui bea pedis
cidici undis as volorup tatiis expliquam
s quatus quidus, aut re veliam, solupit
repreptat et res ium, tem aut ab ipis
dolore voloriam fugit que re porruptis
magnam, officiend od quatiis est,
omnimi, ut licatem volorro restis rem
debis que as eventem.

FLYER COVER FLYER INSIDE

| s |

| ancconmeor
EXCeLLENCE Fo GheeN
ELECTROCHECAL
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Bus fictotatur Iliguam o T

ut es volessitio

nihit re quo beatquuntiam faccumqui re
volupta tasit, od et mos modicitiur ant
pratur, omni occum ullabore mo ium istis

expliquis commo bea consequ simint.

Aboressunt lantorrum et occum aut ut

Untur as ipsam eumaui reperum ipid esseque consequam ra quatum nis quaspit . Unt pa que
rep erchit apis aped eatemos sim fuga. Itatur aut ellaborrum dis sant et verum Iam, conessi mendaes ersperi scitian distia  doluptatiam latis dolum, qui quaepudam
tincit officae eum facestrum, alis dollor  fliquid eicia aliquis estotat quiatem aut offic velenim lab ipsam ipsantis

miliquo ssitatem di offic to te laborporum
nihit re quo b

as asinullorem estio con comi nis quaspit
lam endaes ersperi scitian disf

velenim lab ipsam quia ant vendis aut omni-

tat emoluptaepra quis velendi ditature cus
remporis aut quacrerferum as qui cores et

temquiae ventiorerem rem. Everisit volupta
sitam ut entiaes sit expliquis commo bea
consequ simint.

Aboressunt lantorrum et occum aut ut
quiduci comnia . Unt pac
doluptatiam latis dolum, qui quaepudam
utemporem es eum voluptum ipsantis
modias ametur acerum quam et, ut as
lenest dollupta.

aut
omnitat emoluptaepra quis velend ditature

modias ametur acerum quam et, ut as do-

cores et et evelitlab ips aris
et res ex et occabor esseque consequam

Untur as ipsam eumaui reperum ipid expel

ad que . ¢
explabo rporum qui temaue inciis.

ra quatum fuga. ltatur aut ellaborrum dis

stincit officae eum facestrum, alis dollor

sant et veru iliquid eicia a
quiatem aut offic temauiae ventiorerem

di offic t
nihit re quo beatquuntiam faccumqui re
volupta tasit, od et mos modicitiur ant
pratur, omni occum ullabore mo ium istis

rem. sitam ut entiaes sit
expliquis commo bea consequ isimint.

Aboressunt lantorrum et occum aut ut

nis quaspit
lam, conessi mendaes ersper scitian distia

Unt pa que
doluptatiam latis dolum, qui quaepudam
tis

velenim lab ipsam
omnitat emoluptaepra quis velendi ditature

jptum ipsan
modias ametur acerum quam et, ut as do-

cores et et evelitlab ipsa sincia vellant s,
et res ex et occabor esseque consequam

ad que nonsequi vitemaui derchitas acest
‘explabo rporum qui temaque inciis.
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PULL UP BANNERS

BRAND IDENTITY

GETCO

ARC CENTRE OF EXCELLENCE FOR GREEN ELECTROCHEMICAL
TRANSFORMATION OF CARBON DIOXIDE

GETCO2.0RG

TURNING A CRISIS INTO
AN OPPORTUNITY

Our VISION is to position Australia as a
global leader in carbon transformation
and generate long-term economic, social
and environmental benefits nationally
and internationally.

OUR PARTNERS

Woresn ORMIT | & By QUOMH wyGriffith

UNIVERSITY  ADELAIDE

2 .

LOGO, CENTRE
TITLE AND WEB
ADDRESS

FOCUS IMAGE
AND KEY TITLE

SECONDARY
MESSAGE AREA

PARTNERS
OR TERTIARY
MESSAGE AREA

GETCO,

ARC CENTRE OF EXCELLENCE FOR GREEN ELECTROCHEMICAL
TRANSFORMATION OF CARBON DIOXIDE

GETCO2.0RG
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POWERPOINT
TEMPLATE

BRAND IDENTITY

TITLE PAGE

ARC CENTRE OF
EXCELLENCE FOR GREEN

ELECTROCHEMICAL
TRANSFORMATION OF

CARBON DIOXIDE

GETCO2.0RG

SEPARATOR PAGE

SEPARATOR TITLE

CONTENT PAGE

Slide title GETCO,

Untur as ipsam eumqui reperum ipid expel molorep erchit
apis aped eatemos simpore stincit officae eum facestrum,
alis dollor miliquo ssitatem di offic to te laborporum nihit
re quo beatquuntiam faccumqui re volupta tasit, od et mos
modicitiur ant pratur, omni occum ullabore mo ium istis as
asinullorem estio con comni.

GETCO2.0RG

CONTACTS PAGE

GET

ARC CENTRE OF EXCELLENCE FOR GREEN
ELECTROCHEMICAL TRANSFORMATION
OF CARBON DIOXIDE

GETCO2.0RG
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NAME BADGES A6 NAME BADGE
GETCO
Joan Smith
Position title
INSTITUTION
GETCO2.0RG
A7 NAME BADGE TRADITIONAL NAME BADGE - OPTION 1

GETCO, e =0,

Joan Smith

Position title TRADITIONAL NAME BADGE - OPTION 2
INSTITUTION

Joan Smith

Position title

GETCO2.0RG




ARC Centre of Excellence for Green
Electrochemical Transformation
of Carbon Dioxide

Administering Node
The University of Queensland

getco2.org



